Caribbean tourismd what
the future holds

From sea to shining
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Caribbean Tourism Product Offers

B Sun and Sand B Cultural/heritage
B Destination Resorts & B Music and other events
Hotels

B Plantation tours

M Nature-based
B Honeymoons &
W Soft adventure Weddings

M Ecotourism W Cruise ports & yachting

B Marine activities

The Tourism product now goes well beyond the beac



The Caribbean vacation

A Emerged in the
1950 s

A Warm weather
destination

A Close to source
markets

A Revenue earner

A Employment
provider

A Viable option for
otherwise resource -
poor states
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2016

A Tourist arrivals to A We welcomed
the Caribbean over one million
Increased by 4.2 more visitors last
per cent Iin 2016 , year than in 2015,
better than  the to reach 29.3
3.9 per cent million
overall,
Internationally




And now to the
future (shock?)




Strengths Weaknesses

E + Unique value Seasonality of tourism
wJ proposition and industry
SWOT oC diversity of the Weak linkages to the
c tourism offering local aconomies
v 8 Praximity to major Transportation links
ana IySI S markets Human resources and
training
Opportunities Threats
(ZD * Increased regional Climate change
(_D collaboration Environmental
o Growth of the shared damage
w economy Health nsks
- Cruise conversion US-Cuba relations
L Medical and BREXIT

education tounsm
Yachting industry

Source: SUPPORTING LIMITING

CDB, 2017




2 additional opportunities

Climate sensitive
sustainable tourism




